
If you need a simple & effective 
way to raise money, you should try 
FundScrip.
FundScrip is a Canada-wide fundraising program in 
which your supporters pay for their everyday shopping 
(i.e., groceries, gas, gifts and household items) with gift 
cards bought from FundScrip. A percentage of the cards 
purchased is then donated to your cause.

Over 230 Top Canadian Retailers

Get Started With FundScrip
www.fundscrip.com

With our growing list of leading retailers, you can find gift 
cards for the basics like groceries and gas but, we also 
carry a large variety of other categories.

Supporters can raise over $30 every month at no extra 
expense to them. Imagine if everyone got involved?

1 supporter $360 / year

25 supporters  $9,200 / year

50 supporters $18,000 /  year

Shopping is Fundraising
Supporters simply pay for their 
purchases with gift cards bought from 
FundScrip.

Proven & Trusted
Since 2004, Canadians have put their 
faith in FundScrip to raise money for 
causes they care about.

No Product Sales
No need to ask friends, family, and 
colleagues to buy over-priced stuff they 
wouldn’t otherwise. 
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Donations Can Add up Quickly

Features & Benefits

Canada’s Most 
Successful Gift Card 

Fundraiser

Over $19 Million Raised

www.fundscrip.com

Shop With Gift Cards
Shop Where You Want

Raise Money For Your Cause

FundScrip is a                                            program

Exceptional 
Customer 
Service

Secure Online 
Ordering

Donations 
Tracking

Flexible 
Ordering 
Options

Fulfillment
Promise

We’ve Helped
THOUSANDS

of Groups
Across Canada

— Katy Fortuna, Duffield Devils Hockey
Team, North York, ON

FundScrip is a great program that 
is easy to run and the participants 
really liked the idea of fundraising for 
their hockey team with their 
everyday shopping.
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